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About me

I am a communications leader with over 15 years of experience building the 
strategy, systems and content that bridge the gap between what complex 
organizations know and what their audiences need to hear. My approach relies on 
stripping away operational friction, partnering closely with subject matter experts 
and structuring data-driven narratives that ground complex institutional ideas in 
human reality.



About this

This portfolio outlines selected work samples structured across external 
communications, internal communications and marketing business development 
workflows. Each entry highlights the organizational problem faced, my specific 
tactical contribution and the real-world results achieved.



Notable Projects

About
External 
comms

Internal 
comms

Marketing
/Biz Dev



Page Navigator: 
Benchmarking Survey 
and Trend Reports
The Context: Enterprise leaders and Fortune 500 CCOs 
needed actionable, clear benchmarks on rapid corporate 
shifts. Traditional market data was often too dense, 
misaligned, or slow to process to be useful for daily 
strategic decisions. Page’s membership was an untapped 
resource for this data.

My Specific Contribution: I assisted in project from needs 
analysis, to designing the survey instrument, assembling 
committees to identify the insights that mattered to our 
stakeholders and distribution via a global roll out and 
email marketing campaigns. Essential to this project was 
never losing sight of the value proposition amid many 
internal and external stakeholders. 

The Result: Proprietary data was identified, sourced and 
turned from raw data into primary source insights for 1,400 
global executive members. End product passed our goal 
and was downloaded by over 75% of the membership.



Thought Leadership Reports
The Context: Developing high-impact thought leadership requires 
managing deep, multi-year research initiatives. Organizations need 
to synthesize complex, shifting industry trends into definitive 
frameworks while ensuring the final assets directly address 
immediate audience needs.

My Specific Contribution: I project managed the multi-year research 
initiatives, representing the deep-thought leadership that 
differentiated the brand. Coordinating with subject matter experts, I 
managed multiple review councils for consensus, and directed the 
design and distribution workflows. I then integrated these reports 
into our core ecosystem, designing the surrounding campaigns, 
member calls and live event sessions to drive the market rollout.

The Result: Delivered major, definitive research assets that 
advanced the profession and successfully fulfilled our documented 
member needs. The execution 
established long-term brand equity 
and turned static multi-year data 
into an active, operational content 
ecosystem across the organization.



Artie: AI Chatbot 
The Context: Managing an archived ecosystem of legacy 
research makes discovery difficult for users. The 
organization needed a way to surface deep institutional 
knowledge instantly while creating fresh engagement 
opportunities for members.

My Specific Contribution: I directed a full website overhaul 
and migration project. I engineered a robust knowledge 
base built on a structured content taxonomy and clean 
tagging rules, which established the database infrastructure 
needed to support advanced automated search tools.

The Result: The strategy allowed for the rapid development 
and successful deployment of Artie, an AI powered 
chatbot. The tool seamlessly indexed our archived 
intellectual property, stripped away user friction, and 
generated valuable new sponsorship opportunities for the 
organization.



Research Partnerships
The Context: Reaching senior corporate leaders requires cutting 
through severe digital noise. The organization needed a way to 
deliver high-value insights without contributing to inbox fatigue or 
sliding into institutional jargon, partnering with experts to bridge 
gaps in our thought leadership and increase our footprint. 

My Specific Contribution: Working with the partners from ideation to 
delivery, I was able to ensure the insights were delivering the 
answers and insights the members needed. 

The Result: Research was used to convene 100s of members in 
global key markets to view and discuss the insights and for context 
in large event programming as well. 
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Editorial Committee
The Context: Professional services firms rely on decentralized 
subject matter experts who often operate in isolation. Without a 
unified internal infrastructure, content pipelines stall and multi-office 
organizations struggle to maintain a consistent market voice.

My Specific Contribution: I built and chaired a cross-functional 
editorial committee to align multiple stakeholders across the 
organization. I created a structured process where we recorded all 
calls and used AI to mine for insights, layering those on our business 
objectives and survey data, then using those sessions to generate 
standardized templates and first drafts in our brand voice.

The Result: The process aligned our disparate stakeholders and 
ensured that we maintained strict standards in the company’s voice, 
cadence and value offerings persisted through many events, content 
assets, newsletters and podcasts produced annually.



Events Strategy
The Context: Live conference insights easily evaporate without 
immediate post-event processing. Organizations need upfront 
content governance to turn fleeting presentation storytelling into 
structured educational assets for the broader ecosystem.

My Specific Contribution: Participating in a cross-functional content 
committee aligning event teams, data analysts and executives 
around a unified production pipeline. I mapped key event themes to 
a master strategy document. To scale production, I used AI to 
transcribe stakeholder pre-calls, rapidly transforming raw 
conversation into high-value answers for target audience questions.

The Result: Closed the loop between initial strategy planning and 
final distribution. This integrated workflow eliminated post-event 
administrative bottlenecks, seamlessly routing real-time speaker 
insights into tagged research modules that permanently populated 
our member knowledge base.



Newsletters
The Context: Reaching senior corporate leaders requires cutting 
through severe digital noise. The organization needed a way to 
deliver high-value insights without contributing to inbox fatigue or 
sliding into institutional jargon.

My Specific Contribution: I directed the end-to-end editorial and 
distribution strategy for our enterprise newsletters, transforming 
them into a high-value touchpoint for senior Fortune 500 leaders.

The Result: Built and maintained a consistent 30%+ open rate, 
performing significantly higher than standard communication 
industry benchmarks.

View in Browser View in Browser View in Browser

https://page.org/knowledge-base/pageviews-monthly-issue-12/
https://page.org/knowledge-base/pageviews-issue-136-across-borders-across-pressure-points-insights-from-the-2025-page-exchange/
https://page.org/knowledge-base/pageviews-monthly-issue-15/
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CEMEX Strategy
The Context: Multinational organizations often struggle to scale 
corporate marketing functions across diverse international markets. 
Rigid top down corporate mandates frequently alienate regional 
teams and fail to connect with local community realities, while 
completely decentralized efforts risks fracturing the brand voice.

My Specific Contribution: I engineered a scalable marketing governance 
framework that balanced central brand alignment with autonomous local 
execution. Using strategic templates, localized content playbooks and training 
that empowered regional communications managers to adapt our core 
commercial messaging to distinct cultural and market landscapes.

The Result: Successfully unified our digital market presence and scaled the 
communications architecture across nearly 20 global business units. The 
methodology was so effective that an external enterprise partner documented 
the framework as a premier strategic case study for an industry webinar series.

View in Browser

https://drive.google.com/file/d/1dDffUc6cfEyPEHNDcORvvyldGIOM58Sf/view


Podcast Production
The Context: In some markets, brand equity had yet to be 
established, requiring dynamic thought leadership to establish 
relevance. The organization needed an interactive media platform to 
showcase and explain complex ideas and insights while building a 
warm mechanism to connect with members.

My Specific Contribution: When the project lost its external agency 
budget, I took over end to end production to keep the asset pipeline 
moving. I managed the stakeholder workflows, recorded the 
interviews, edited the audio tracks, and directed distribution 
strategies to continuously highlight our market insights.

The Result: Produced a consistent schedule of 12 strategic episodes 
annually under zero external budget. The recorded sessions 
humanized complex industry insights for our network, and we 
successfully integrated the final podcast library into our student case 
study award to cultivate a long-term membership pipeline.

View in Browser

https://open.spotify.com/show/5oLW0nzEPyNo7mfcSFfIcu?si=df37ad81d9b649ab
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